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Charts and commentary for Alan Hall’s audio interview with Tom Jeffries of HoweStreet.com on June 24, 2009.

A Brief Socionomic Perspective on Epidemic Disease

By Alan Hall
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SARS Outbreak
November 2002

Cases begin
declining

June 27, 2003
8450 probable

cases
810 deaths

in 29 countries

Swine Flu
Outbreak

April 24, 2009.
4,800 confirmed

cases, 61
deaths

in 30 countries
by May 11.
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rising societal
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Two Epidemics:
Similar timing, similar responses

MSCI World Stock Index
weekly, arithmetic scale
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Both the SARS outbreak and the H1N1 Swine flu outbreak followed major social mood declines, which also 
reflected in falling stock prices. 

To read more about this story, click here.

www.socionomics.net
http://www.elliottwave.com/freeupdates/archives/2009/05/11/socialmoodstocksepidemics.aspx
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Most economists, historians and sociologists presume that events determine society’s mood. But socionomics hypothesizes the opposite: that social mood determines 
the character of social events. The events of history—such as investment booms and busts, politics, population, and even peace and war—are the products of a 
naturally occurring pattern of social-mood fluctuation. Such events, therefore, are not randomly distributed, as is commonly believed, but are in fact probabilistically 
predictable. Socionomics also posits that the stock market is the best meter of a society’s aggregate mood, that news is irrelevant to social mood, and that financial 
and economic decision-making are fundamentally different in that financial decisions are motivated by the herding impulse while economic choices are guided 
by supply and demand. At no time will the Socionomics Institute make specific recommendations about a course of action for any specific person, and at no time 
may a reader, caller or viewer be justified in inferring that any such advice is intended. 

From the June Socionomist
This chart of Japanese land prices from 

1967 to 2005 includes an idealized diagram of 
epidemic infectivity (inset), the latter from a 1907 
publication by Dr. John Brownlee. The similarity 
of shape in these two pictures is no accident. 
Chapter 9 of The Wave Principle of Human Social 
Behavior observed:

One theory… is that ideas are units of cul-
tural transmission having the property of 
self-replication, like a living thing that “propa-
gates from brain to brain.” Says Oxford 
zoologist Richard Dawkins, “When a craze, 
say for pogo sticks, paper darts, Slinkies 
or jacks sweeps through a school, it fol-
lows a history just like a measles epidemic.”  

To learn how to subscribe to The Socionomist 
and get Alan Hall’s full report on epidemic 
disease, click here.

About the Socionomics Institute
The scientists at the Socionomics Institute 

research social psychology’s role in driving 
cultural trends. The Institute’s monthly research 
review, The Socionomist, explores how recurring 
trends in social mood govern the character of 
social expressions—everything from pop culture 
to war—and ultimately create future events. To 
learn more, visit www.socionomics.net.
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A JAPANESE LAND

PRICE “EPIDEMIC”?

Japan Urban Land Price Index
Biannual average of commercial,
residential and industrial prices

of six large city areas
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